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Leveraging Social Media: 
You Can’t Manage What You Can’t Measure 
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A  S I M P L E  B U S I N E S S  T R U T H :

You Cannot Manage What You Cannot Measure
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WHY BANK DIRECTOR 
OUR NETWORK = YOUR OPPORTUNITIES
An Integrated Marketing Approach

Leveraging these three channels, Bank Director tailors creative 
marketing efforts for companies of all sizes looking to form 
UHODWLRQVKLSV�ZLWK�WKH�XOWLPDWH�GHFLVLRQ�PDNHUV�DW�oQDQFLDO�LQVWLWXWLRQV��

IN PRINT IN PERSON ONLINE
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*Please note these numbers are as of 8/28/14
*497 non-bank recipients make up the remaining circulation total.

Number of CEOs: 

6,418
Number of Chairmen: 

1,039

Number of Directors: 

8,815
Number of Executives: 

3,462
Executives include: CFOs, COOs, GCs, CTOs, 
CIOs and other bank officers

Total  
Circulation: 

20,231

Number of Banks: 110

Number of Banks: 494

Number of Banks: 1,204

Number of Banks: 77

Number of Banks: 675

Number of Banks: 4,708
Total FDIC  

Insured 
Institutions:

6,638

  $10Bn+       
  $10-5Bn 
  $5-1Bn
  $1Bn-500M
  $500-250M
  Below $250M

Bank Asset Size: 
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ONlINE COMMuNITY
BankDirector.com

Over 11,000 unique visitors access 
BankDirector.com each month, 
consuming an average of 36,000* 
pages as they explore, share and 
connect by forwarding articles of 
interest, downloading conference 
materials, watching videos and 
subscribing to email alerts.

As a digital resource to the financial community, 

BankDirector.com provides marketing partners with 

the unique opportunity to further extend their brand 

recognition through thought leadership initiatives, 

multimedia presentations and digital advertising.

*Source: July 2014, Google Analytics 

11,000+ 350-500

150-30036,000+

Monthly Unique 
Visitors

Average Article 
Reads 

Number of Videos 
Watched 

Monthly 
Pageviews



Major Topics Addressed
+ Mergers of Equals

+ Strategic Alternatives for
   Banks Under $1Billion Assets

+ Pricing Considerations

+ Strategic Growth

 
January 25-27, 2015

Scottsdale  |  The PhoenicianExploring Your Growth Options
ACQuIREOR

BE ACQuIRED
21st

Annual

About The 2014 Attendees

$250M and below

Public vs Private Bank Asset Breakdown Regional Location
Privately 

HeldPublicly 
Held West

7%
Central

61% Southeast

14%

Northeast

18%

$1B + $250M-$1B 

76%
47%26%

27%
24%

CEO/Pres  40%
Chairman  14%
CFO  8%
Director 28%
Senior Bank  
Executive 10%

435 

Financial 
Executives 
and Board 
Members in 
Attendance

2014 | YEAR IN REvIEW 271 
Financial Institutions 
Represented

For additional information about this event, please click here to review the current agenda.
To receive an attendee list please contact Kelsey Weaver. 2015 | BANK DIRECTOR



T R U E  /  FA L S E :

Banks + Social Media Don’t Mix



T R U E

JPMorgan Chase





FA L S E

TD Bank

(https://www.youtube.com/watch?v=bUkN7g_bEAI&feature=youtu.be)

https://www.youtube.com/watch?v=bUkN7g_bEAI&feature=youtu.be


Smart vs. Stupid
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| 2015

BankDirector.com

Summer ’15 Internships based in Nashville, TN!
$15/hour — 40 hours/week — 8 to 10 weeks!
!
adominick@bankdirector.com!
DM @aldominick via Twitter!
linkedin.com/in/aldominick

mailto:adominick@bankdirector.com
http://linkedin.com/in/aldominick

